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France - construction market 

General market development 2007-2013                        

 
General comments 

– The fall in the number of housing starts was 

very significant in 2009 i.e. -16.3% after -

14.6% in 2008 

– Non residential buildings starts fall by nearly 

19.6% in 2010 after -23.2% in 2009 

– New housing: Construction starts back up in 

2010 and 2011 and strong growth in 

production in 2011  

– New non residential: Construction starts to 

start increasing again in 2011, recovery of 

production not expected before 2012 

 

– Risks: The post electoral period (2012) will 

probably freeze main public investments 

and slow down the recovery 



France - residential market 

Housing market development 2007-2013                        

 
General comments 

•2010 likely the lowest point for the 

housing market 

•In the near term, the emergence of the 

Zero interest Rate ”plus” program (PTZ+), 

the new mechanism for supporting 

access to property ownership should help 

to restore household creditworthiness.  

• After +5.6% growth in 2011 (new + 

maintenance-renovation), growth in 

housing production is expected to be less 

straightforward in 2012 and 2013, at 

+2.4% and 3.6% respectively. 



France - residential market 

                         

 
General comments 

 

•6100 units in 2001 (3.2% of housing market) 

•8900 units in 2005 (4% of housing market) 

•10000 units in 2009 (6.5% of housing market) 

 

•Stabilisation around 10000 units in 2010 / 2011 

(crisis) 

•Expected growth after 2013 with low energy 

buildings development 
Segments de prix 

TTC hors terrain 

Marché 

traditionnel 

Marché Bois 

Constructeurs 

Marché Bois 

Architectes 

Populaire 

< 110 000 € 

43 % 22 % 7 % 

Intermédiaire 

110 000 à 175 000 € 

39 % 26 % 18 % 

Luxe 

> 175 000 € 

18 % 52 % 75 % 

Wooden houses are seen as houses from 

architects with high value in opposite of 

bricks with is more traditional and 

economic. 

Source : Caron marketing 



France - Non-residential market 
Non-Residential building market development 2007-

2013 

 
General comments 

 

•Following the -23.2% figure observed in 

2009, the drop in construction starts for 

non-residential building continued in 

2010 (-19.6%) 

 

•Industrial and agricultural buildings fall 

down heavily and expected recovering 

not before 2013 



EUROCONSTRUCTION 2011, 

FRANCE 

Macroeconomic Trends and Forecasts 

for the France Construction Market 

to 2013 

September 2011 update 



Trends and Forecasts 
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bois.com 

“I say Yes to wood, to say NO to CO2” 

 

Campaign Update 2010-2011 



Objective and target group 

 
To change attitudes towards wood among the public and 

professionals by promoting wood‟s unique sustainability and 

CO2 benefits  



Objectives 

• Growing the market share for wood as building- & 

joinery products in France 

• Significant sub objectives are:   

– To increase the value of wood products sold in France by 

promoting wood‟s role in sustainable construction and 

helping mitigate climate changes.  

– To make the target group aware of “ wood and wood 

products from sustainable managed forests have the lowest 

carbon footprint of any mainstream building material”  

– To make the decision makers understand the significance 

of value of each wood product‟s special advantages.  



Target groups 

• General public, end users of wood products 

and end users of buildings (i.e. government 

departments, retailers etc). 

• Professionals in the building industry, 

architects; structural engineers; building 

contractors; developers; quantity surveyors etc.  

• But also: 

–Professionals of the forest and wood product 

sector 



Management / partners 

• Skogsindustrierna 

• Finnish Forest Foundation 

• CODIFAB 

 

• A new partner / a new situation 

• Campaign started in September 



2010 campaign 

• TV-spot 

• Advertising 

• Book of arguments 

• Campaign newsletter 

• Website / internet 

• Communication 

• Budget 



TV  campaign 

• Focus on building with wood  

• 3 weeks in November 

• The TV-spot was broadcasted 53 times on prim-

time hours on the main French channels 



TV campaign 



   Viewers 

touched 

   Million 17 



Press visuals 

 



Book of arguments 



Campaign newsletter 



Website 

December: + 30 % visits; + 13% page views 

2010: + 26% visits (total: 2.869.815); + 6% page views (9.391.735)  



Website 

 



Communication 

• Press conference 

• E-marketing (banners) 

• Communication kit (downloadable): 

– Logo and how to use it 

– TV-spot 

– Visuals press campaign 

– Web banners 

– FAQ‟s 

– Goodies 

• Campaign newsletter 

• Book of arguments 

• Posters & stickers 



2011 campaign 

• TV campaign 

• bois.com: Web TV & articles 

• e-marketing campaign 

• Press relations 

• Communication Kit 

• Campaign newsletter 

• Evaluation of the campaign 



TV  campaign 

• The updated commercial 2011 is focusing more on the 

segment living with wood  

• Two weeks in June 

• second round in September  

• The TV-spot was broadcasted 81 times on prim-time 

hours on the main French channels 



TV campaign 



   Million 31 



bois.com 

• 14 new articles 

• Re-writing existing content 

• Forum 

• Newsletters: 

–10.500 (GP) 

–2.500 (Pro) 



WEB TV 

• Launched in 16 may 

• 75 films 

• (3 / week) 2 / week 



260.000 Visitors p/m 



e-marketing campaign 

• 5,6 million screen displays and 11.609 clicks  

 

(with 0,21 % clicks this is quit a high rate. 

Normal average rate for such a campaign is 

0,15%) 



Press relations 

• 2 press releases sent out in June and created 

a lot of spinoff in the press 

• Press conference on 26 May 

• 3 articles for media areas; 

interiors/decoration, sustainable development 

and professionals (building) 



Communication Kit 

• „on the counter‟ brochure 

• 6 technical leaflets 

• posters and stickers 

• Digital version 



Campaign newsletter 

• 1st disseminated announcing the campaign 

• 2nd programmed in december 



The future 

• France Bois Forêt joined 

• Chairing by CODIFAB 

• Sweden and Finland propose a change of strategy 

for participating in the campaign 2012  

• Partner France Bois Forêt indicated that they would 

like to raise their participation towards 1/3, 

(CODIFAB 1/3, France Bois Forêt 1/3, Nordic 1/3) 



Glulam 



Objective 

To promote the use of glulam in larger private sector 

buildings, i.e. offices, logistics and commercial, with 

the objective of increasing the market share of glulam 

by 20% by the end of 2015 



Target groups 

Target group: 

 

Decision makers within the market of: 

–Offices; 

–Logistic- and activity- buildings; 

–Commercial buildings 



Management / partners 

• Skogsindustrierna 

• Finnish Forest Foundation 

• SNBL + CODIFAB 

 

• A new partner / a new market 

• Market Study 



2010 campaign 



2 Fairs: SITL and SIMI 



Publications 

 

Brochure:  

Glulam and enterprise 

buildings 

–16 pages, 10.000 ex, 

mailing with Business 

Immo 



Publications 

• Publicity-reportage in 

Business immo 

• E-book on the centennial 

(ready 2011) 



Conferences 

• 2 Conferences: SIMI and breakfast meeting 



Advertising campaign 

• In Moniteur (4x) 



Other actions 

• Market study with recommendations 2011 

• Website 



2011 campaign 



New web site 

• information, video‟s and 

FAQ‟s on glulam 

• news and activities 

• launched in October 

2011 



Glulam 

• 3 breakfast meetings/conferences (Paris, Lyon and 

Nantes). With the idea to follow them up with technical 

informing seminars including site visits in the first 

quarter of 2012 

• 10 most FAQ brochure on costs, fire and legislation is 

ready and will be disseminated via the website and in 

print 



Glulam 

• Mailings & banners 

the events and 

generate traffic to 

the web site 

 

• Publicity trough 

specialised press 



Glulam 

• Partnership 

with Business 

Immo on the 

SIMI fair with 

Glulam in their 

stand 

• Distribution of 

the brochure 

with the 10 

FAQ‟s 



Timber Frame Curtain Walls and 

Exterior Thermal Insulation (ITE) 



Objectives / Target groups 

Target group: 

•Bigger building companies building multifamily houses 

Objectives: 

•Move more towards mixed constructions (wood/concrete), 

curtain- and infill walls and elevation.  

•These bigger building companies are starting to get interested 

in timber framed, especially in mixed situations. There are 

hardly any technical tools for them. They also need help with 

sub contractors. 

•There are no market studies done on timber framed houses. 

•We should give them solutions / systems 



Management / partners 

• Skogsindustrierna  

• Finnish Forest Foundation 

• CODIFAB + CAPEB + FFB 

 

• 3 new partners / a new market 

• Market Study 

• Campaign was delayed 



2010 campaign 



Actions and results 

• The board decided not to run parallel actions and to 

wait for the results from the study. 

• Results will be ready March / April 2011 



2011 campaign 



Timber Frame Curtain Walls and ITE 

• Market study completed in April 

• One big conference in Paris 

December 15 on urbanism & Le 

Grand Paris,  

to show good examples of innovative 

building solutions with wood 

• Dissemination of existing ITE material 

– Leaflets for enterprises 

– technical guide 

– accompanied by a press campaign / 
publicity 



Timber Frame Curtain Walls and ITE 

• Sweden and Finland have indicated their 

interest to expand the project to "innovative 

building solutions with wood" and are 

currently preparing a project proposal for 

2012  

• The French partners will prepare project 

proposal 2012 for Exterior Thermal Insulation 

(ITE) 





Thank you for your attention 


